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A new class for Ross School of Business sophomores, BA 201 was first Two pieces of the BA 201 evaluation are presented here:
offered in Winter 2010. This team-taught, case-intensive course has

four key learning objectives: 1 A survey was distributed to all former students, assessing their
_ perceived achievement of general and course-specific learning
1 To provide an overall framework for students’ future courses outcomes. There was a 72% response rate (N=89). Four
in the Business School. respondents were alumni.
2 To see the broad array <_)f areas of applicability of ”Ipusiness” skills 2 To provide greater depth to the survey data, Dr. Wright also Tra ﬂSfer Of Lea 'NIinN g
/ > manyf’_cypes o organlzatlor:js Cortune 5f0(:1-t¥pe firms, start-ups, held a 75-minute focus group with nine seniors who A sizable majority of students (70%) reported applying their learning, or provided
non-protits, governments) and to many of their activities. completed BA 201. an example of how the skills they learned will help them analyze business information

3 To grasp the dynamic nature of business and how the continual in the future. Key applications named in the survey and focus group discussions were:
changes in the landscape—due to macroeconomic factors,
emergence of competitors, governmental activities—present
new challenges to firms and individuals within them."

Current Employment
“The analytical skills | learned in BA 201 helped me to secure my position

and are now helping me thrive in it.”
To create an understanding of the need for “lifelong” learning ' '
4 and methods of accomplishing that in a business context by Key Fl 4 d | ngs
learning from thoughtful reflection on one’s own experiences
and learning by reading and discussing general business activity.

Interviews
“BA 201 helped me while | was interviewing—as | analyzed real company
problems and gave my opinions.”

Former BA 201 students agreed that the course enhanced their
learning of all course objectives.

Table 1: Level of agreement that BA 201 enhanced skills and

> Key assessments were participation (30%), weekly written knowledge (N=89)
assignments (35%) and a final exam (35%).

Further Coursework
“I have applied this knowledge to other business classes and history classes
| have taken.”

Scale is 1-5 (1=Strongly Disagree and 5=Strongly Agree). Standard Deviation
Enrollment: 56 students took the class in 2010 and 68 Y Oertanaing of the eiicrentareas onbusiness . e Career Choices
> ) (e.g., marketing, strategy) and how they fit together : : ” } ) ) h
students enrolled in 2011. The class on microfinance really sparked a lot of my passions.
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