Post-Note Mural at D2M

Goal The need proved clear: capture D2M's innovative spirit through color on the only blank wall in the building. |
worked as a design engineering intern, yet | faced this concrete wall each day. | was inspired to complete a mural and
the CEO, Andy Butler, told me to go for itl Client |D2M, Inc. Tools Used |3M Post-it Notes |Heavy Duty Industrial Tap
|Primer Partners |D2M Employees Deliverable |Innovative Wall Our Process We used the same process of innovation

that we applied to all of our products: |Brainstormed |Marrowed down and voted on top 4 ideas : post-it notes {winner!,

®
everyone can do this) : graffiti wall (hiring an artist would reduce ownership) : projected image (interns would get

I a u W a n q blinded) : climbing wall (too expensive, too much red tape) |Prototyped by testing a 5' x 2' wall section |Proposed a
budget |Purchased supplies: primer, level, chalk, film tape, post-it notes, snack, painting supplies |Washed, primed,

and sealed wall |Chalked out grid on wall |Printed out detail design |Put up numbered palette |lterated on the best
method for creating the mural My role | served as the main visionary, artist, and product manager for the project. |

Seelio partners with several University of Michigan departments and colleges. Students display coursework, professional accomplishments, and personal faciitated the inta brainstorm with fallow intern, David Ngo, to genarate s man) ideas s possble | presented the

ideas that we converged upon for voting, formulated the final concept, created the prototype on a small section of the

wall, and managed the team to do the leg work behind creating the mural. Requirements |7,560 3M Post It Notes

reflections in a rich multimedia format. Instructors can create private groups for courses and use ePortfolios to assess student outcomes. o DIV Toovition rocee 140 Houme 10 complets L act for t lonst & Morthe Fesults The mral ho not oy

enhanced the office through it's beautification, but has delighted clients that visit the office. With the help of industrial
tape, the mural has lasted for over 4 years.
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ABOUT

I'm Lydia Muwanga and | am an artist. |
love to think and create. Whether the

‘ _N

medium be color, elements for the best

Evaluation Of Systems And

user experience or business model, my 7
seLyices

definite aim is to innovate to make the

world better.

After eaming a bachelor of science in
Mechanical Engineering, | spent four
months in Florence, Italy studying studio
art with an emphasis in drawing. | had
the opportunity to develop my artistry
even more. Afterward, | decided to move Post-Note Mural At D2M
back to the Silicon Valley area and |

worked at an engineering company. |

developed my sensibilities and
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Goal The need proved clear: capture D2M's innovative spirit through color on the only blank

wall in the building. | worked as a design engineering intern, yet | faced this concrete wall each

day. | was inspired to complete a mural and the CEO, Andy Butler, told me to go for it! Client

discovered back-end engineering is not

O ID2M, Inc. Tools Used |3M Post-it Notes |Heavy Duty Industrial Tap |Primer Partners |D2... Product Design
for me, but rather designing more on the 5 i
front end where human needs are met. | _ 3
_ . W Envisioning, Pitching, Brainstorming, Prototyping, Product Management, Design Thinking, Design, W Solid Modeling, Product Design, Analysis, Marary
also got involved with web 2.0 start-up : S : : " i o ]
Design Strategy, Needfinding, Observation, Storytelling Programming, Sketching, Needfinding, | W | & f
groups and my interests began to lean I ;_ I £l
more to the online space. Opportunities niln. Mg
kept popping up at work to design ; : 0 o e BTN il A i
LI g . A P R R
applications using Visual Basic, and | MQ?JZGM etrics HARC === - R S il L, ;
absolutely loved what | was doing! | love A4 —Consolidated Model St Schenie i
the idea of designing in 2D and 4D’ (my = :
thought on designing experiences) and — C Bl o S |
still applying my artistic side to designing A8 Tl
beautiful interfaces. I'm blessed to attend 555 s
the University of Michigan as a GEM
Engineering fellow sponsored by Intel. : . .
9 9 g Yy Contextual Inquiry Interface And Interaction Design Art Frequency
View Resume Download Resum % Interviews, Affinity Diagrams, Consolidated ‘} Interview, Competitive Analysis, Personas,
Medels, Ul Design, Contextual Inquiry dience Analysis, Heuristic Evaluation, Ul
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Client |Gale Cengage Learning Partners |Karen Stover |Debbie Blumenthal |Susan Gilmore |Dylan Imre Deliverable g e AT S At ' i
| ~engag g | . | | l_Dy _ _ It rroliary sl in oroosss OR e e FERvione g
|Suggested improvements via contextual inquiry methodology Process |Created a communication |Generated a project Ircivichud Dy skt * Hand-off A I,I II
plan |Delegated team roles |Generated Interview guestions for employees at Gale Cengage |Conducted Interviews with Pkt e : e e R A e - ||| |II -
Gale Cengage Employees |Created a cultural consclidated model |Created a team consolidated model {swimming lane zsaincbachat, oot o e SR e o .,
model) |Created an affinity wall |Presented and reviewed the affinity with the client Gale-Cengage (Gale) is a world- /,- |II h
leading publisher of print and online materials, focusing on updating and launching new products for their clients / In' -
consisting largely of libraries. Our team, MaizeMetrics, worked in the key area of online materials within Gale. Our N A . R . s N _— - ¥ . %
project scope was to analyze the process of how product metrics reports are created, transmitted, valued, and utilized T KR ) .45, e it 1) s T Roites < Fhongs “ A
between departments. Over the course of the semester, our team interviewed nine Gale employees in pairs of two —"T,'! .r‘! f ., gy
team members. We gathered the findings and expounded upon them through model creation where major patterns el 3 e .. End .."M‘ﬁ A 57T \ h
emerged. We chose to develop a swimming lane model to highlight the major paftterns that emerged as - ST, C \ Il’ 4
interdependencies of parallel processes between the Product Metrics team and other departments. This model brought 4 o = " L ' J
to light similarities and differences between different individual and department processes, allowing us to more visibly Cfemes v e et e ' -:i-'i'-"-r_?:“'-"--'x \ W 2l /
aggregate the strengths and weaknesses, particularly in the product metrics collection and dissemination process. ;‘ e ey i ) _.-' ; #
Mext, we created an affinity wall that allowed the data to be organized in a hierarchical way to show the major themes s - i —— e : oo
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